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North American Grocery Industry

b
USD $2T 4 13 x Australia! OPIA
Year
2023 Estimate ($M USD)

Industry North America Australia

Food $ 846,951 | $ 58,472 14 x
Alcoholic Beverages $ 345,558 | $ 39,548
Non-Alcoholic Beverages $ 298,994 | $ 15,145

Fresh Food $ 163,900 ' $ 13,068 13 x
Tobacco and Tobacco Products $ 118,186 | % 9,576
Cosmetics and Toiletries $ 105,155 | $ 6,225
Household Products $ 73,028 | $ 5,218 14 x
Pet Care $ 62,927 | $ 4,718

Baby Care $ 18,233 | $ 1,013

Grand Total $ 2,032,931 $ 152,982

Source: GlobalData May 2023
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The Opportunity Is Huge!

& PUVA

Chains over
USD $1 Billion
Food Sales

98

7
I
TOTAL United States
Australia PRIVATE
BRAND ONLY

Source: Australia: Ibisworld; US: Progressive Grocer

Number of Grocery Market Size
Stores USD $ Billion
63,385
$250

) l

2,186
|
AUSTRALIA UNITED TOTAL United States
STATES Australia PRIVATE
Grocery BRAND ONLY

Source: Ibisworld -
Source: GlobalData, Ibisworld; PLMA/IRI



1. The opportunity is huge

Chains over
$1 billion 98

Private $25O

Label (2024e) billion

The U.S. Private Label market is
bigger than the entire grocery

N industry of any country except
PLMA pResENT: 5 Chlna'
NAVIGATING THEU.S. PRWATE I.ABEI. MARKET

24 & 25 September 2024



2. U.S. economy Is strong

Food at home

inflation will GDP Growth 2023

be under 1% U.S. 2.5%
in 2024

Japan 1.9%
Australia 1.8%
Canada 1.1%

France 0.8%

Italy 0.7%
U.K. 0.0%
Germany = -0.3%

y Source: Axios
PLMA presenT
/ weus. PRIVATE LABEL warker 24 & 25 September 2024 6



/1 3. Private label and
'/ specialty foods lead the
way

Growth, 20212023 18.7%
16.9%
9.4%
National Specialty Private
Brands Foods Label
Source : PLMA and Specialty Foods Association

NTS
BATING

24 & 25 September 2024 7



Extraordinary growth

Private Label Share and Sales 19.6%

(Billions)
18.9% $250.0
18.7%
$236.3
18 0% 18.2% [BZ¥4:HS
-

y 2019 2020 2021 2022 2023 2024f
wivienr e meus. PRIVATE LABEL wagker




° 4. Smaller manufacturers drive growth

Companies over $1 billion in
Share of CPG Sales sales have lost over $100

15.3% 21 6% billion in market share since
2018

21.6% irym

< $1 billion ’ 264% ‘

¢ "
\ < $1 billion .l
M)
63.1% 51.99) = rrivate Brand .I
>$1 billion >$Lbilion =|
Extra Small I

L d
Mediom Hi
__|]

2018 2023
/P“Wl — Source:: IRI (Circana)/BGIRG Growth Leader2018,2023

meus. PRIVATE LABEL warker 24 & 25 September 2024



6. Lots more space for lots more items

Retail Square Feet per Capita
10.7sq feet = 1sq meter

11 G =
- =
US Canada Australia UK France China  Germany

y Source: Don Stuart, Cadent Consulthgk | § Q& b SE G TP2MA Apnu@ Méakting, Margh R312018
PLMA psex
/ V7 e heus, PRIVATE LABEL waeer

24 & 25 September 2024 10



Private label: every retailer is committed

Costco Kirkland has become a $62 billion brand

KROGER WALMART AHOL ' [ . 9we { hL

A Simple Truth A 48% online share A New InnovatiorCenter A 30% share goal

A $31 billion and A Double digit growth A Adding 15062000 new A Speed to shelf

climbing A{lYQa [t dzo items initiative

A 1000 item pace reinvestment A New sustainability A More than 12,000

A 8.6% PB growth A New global policies for PB items

A Ocado sourcing A Health and wellness A Doubled online PB
A New Bettergoods focus sales

A PB Innovation Summi
range
PLMA presenT:

weus. PRIVATE LABEL warker 24 & 25 September 2024 11



#1 complaint of U.S. retailers

The biggest complaint
among U.S. retailers in
dealing with potential
foreign suppliers is that
ayz2aa KI @S |
understanding of how to
conduct business in the
United States prior to
Sy3F3aAay3a oArir

-FMI Private Brand Leadership Council

/"’” Tearie meus. PRIVATE LABEL warker
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PLMA Chicago - Overview

Australian Government

Australian Trade and Investment Commission

A Second largest Private Brand Trade Show in the world THE STORE BRAN DS

A Record 1,820 companies from 63 countries exhibited PHENOMENON

A 2,985 stands across 93,000 m2 of floor space,
representing 29% growth in 2 years

A 54 national pavilions across Food & Non-Food Halls &
including Australia!

A Approx. 50% of exhibitors were from outside the U.S.

A Record attendance of 6,779 visitors over 2 days

PLMA’s 2023 PRIVATE LABEL TRADE SHOW
NOV. 12-14 « CHICAGO

Presented by the Private Label Manufacturers Association

A Highly visited by U.S. & international retailers, distributors, brokers, importers etc




wetr. PLMA Chicago 4 Retailer Attendance  ¢»PUMA

Australian Trade and Investment Commission

Walmart amazon  Cosrco Krdger Walgreens
#1.34518B #2.$2398 #3.$178B # 4. $138B #5.$1128B

® TARGET Eﬁn‘!?y sam'’s club <> l’-\mnertsons @ Sglcl)wlgize

# 6. $106B #7.$100B # 8. $74B #9.3$72B #10. $54B
” ] e - Couche-Tard @
‘LOb'ﬂWS oublix t EI.EVE“ CIRCLE@
#11. $52B #12.$48B #13.$41B #14. $39B #15. $37B

Top 15 retailers represent USD $1.7T =AUD $2.6T



A But Wait, T h e r Mdre & PUVIA
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Cé&s -

Wholesale o0 Jii=
(e Grocers meller fobey, ALDI

#17. $33B # 18. $26B # 20. $22B #21.$18B
WHOLE
TRADER JOE'S “fopco. HyVee.

#24. $16B # 25. $15B # N/A. $15B #28. $12B
Wegmans UNF1 " KeHE Daymon
#31. $11B #39. $7B #42. $6B

Next 12 retailers represent USD $181B = 18% larger than AU Grocery sector!
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A Pre-show webinar

Chicago Pre-Show Webinar

19 September 2024

A Retail Store
Tour

A Women Impacting Store Brand Excellence
(WISE) Networking Reception

wwise

WOMEN IMPACTING STOREBRAND EXCELLENCETM

A Velocity Institute Networking Event




PLMA Chicago i Store Tour & PUVA
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42 PLMA Chicago i Store Tour & PUWVA
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A 7 hour guided tour of 12 retail outlets
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PLMA Chicago 1 Store Tour

PRIVAT
SELECTION

<PETITE POTATOES ¢
ity

PARMESAN

ARTISAN SEASONING BLEND

|| bettergoods

GLuTEN TREE

Mexi an Style Lacse'role

Chicken &
Breakfast Saus el inks
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PLMA Chicago 1 Store Tour

e and Investment







Australian Government

PLMA Chicago i Store Tour & PUVA

Australian Trade and Investment Commission

~ WO@DMAN'S

- MARKETS -
— OPEN 24 HOURS
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PLMA Chicago - 2024 & PUVA

Australian Trade and Investment Commission
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A Prime position right next to the Canadian pavilion & 3 years in a row!
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’f-fFlavour Makers

|
; :  Awstralian Government Nl@’@ -"(\v
o o, |I i
TESEEIS Augralian Trade and Investment Commesion a—;;!,"::;g- g e

T —E! Wlnvesmm

a NSW HSW _
% e’ ‘:@9 BLM zl@ 410 SOLUTIONS MO-:;“’ DARRA

Wl < > I u HIA F D 0“- fm?m%m UTRA Tk :& i b rriing N

STICKY e

A 9 member exhibitors, 14 non-me mber Awal ker a companies

A Buyer &s &dcossponsgred by Austrade, PLMA, Investment NSW &
Food South Australia
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rom field to fork.

Eh every step.

PLMA Chicago - Show & PUVA

Private Label
VINEGAR
SOLUTIONS

CHRRNELRED
e
INEGH



PLMA Chicago - Show & PUVA

Australian Government

Australian Trade and Investment Commission

THE LUPIN co
i e —————
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PLMA Chicago - Show O PWA
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Lose yourself in ('1e
delicic hurnks.

STICKY
BALSAM

PEARI

p1 I
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PLMA Chicago - Show

- Australian Government
Australian Trade and Investment Commission

| inesimers  FOOD
Nsw

SOUTH AUSTRALIA
S corestn:
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PLMA Chicago - Show & PuvA
Australian Trade and Investment Commission
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The best of

and AUSTRALIA

Leverage
Australian
innovation to
boost your
brand's success.

“Naemnd

S PuvA

The N
Newh;:t Of Australia and
Brang9land under your




PLMA Australia/New Zealand Flyer ~ €»PUMA

PLMA

The best of Australian and
Australia and New Zealand N ew ZeCI I an d un d er you r Business Name Website Phone Num Categories

Confectionery (liquorice,
b ra n d Fyna Foods Australia fyna.comau +613 9215 4200 chocolate. sherbet. candy
sticks)

Snacking, Biscuits, Baking
Kinrise Kinrise.com.au +61455 338 808 products, cereals, muesli,
gravies, syrups.

ustralia/New Zealan Maxwell Eoods maxwellfoods.com +612 9708 218 mn&fwﬁg}wd
PLMA Australia/New Zealand ey

ruits

Nuts, seeds. grains. rice,
PLMA Australio/New Zealand provides access to the best of Australian and New Scalzo Food Industries scatzofoods.com.ou +613 9245 7000 o CD';’;,“;L
Zealand sourcing. Representing 120+ companies across both countries, snacki

PLMA Australio/New Zealand delivers high quality solutions to

support the growth of your Private Label business.

Seasonal Supplies seasonalsupplies.com.au +6128094 6678 Wafer biscuits

The best of

Snackbrands Australia snackbrands.com.au +612 88870888 Snacking (chips)

Nuts (pecans, macadamios,

. Stahmann Webster stohmannwebster.com.ou +617 4699 9400 I k
a nd Why Source From Australia and walnuts, oimonds)
New Zealand The Arnotts Group arnotts.com +612 87677000 Biscuits
Z;g:i::;ﬁs Food, griffinsfoodcompany.com +6493549500 Biscuits, bars, chips
Australia and New Zealand are both renowned for their )
d b d stringent food safety standards and high-quality products The Vege Chip Company vegechips.com +617 5525 0670 Vege chips, rice crackers
unaer yo ur golg Additionally. the lands Down Under boast a diverse and Nuts, dried fruits, beans
i f culinary delights, fi lent lamb and & pulses, confectionery.
i 5 B S ks Trumps trumps.com.au +6173274 7111 herbs & spices, cooking
premium beef to exotic fruits like kiwis and finger limes. & many i ke ot
other innovative world class products. Both countries are also spreads & syrups
known for their commitment to sustainable and ethical farming Vidal Candies Oceania ik br R S 461401458 111 Cnnfe;n:inely(bagls_ tubs,
practices, making them ideal partners for retailers looking to meet the julk Becrscne)
www.plma.com.au 5
growing demand for eco-friendly and responsibly sourced products.
BY

So, if you want to add a dash of culinary excellence and ethical flair to your store shelves.
look no further than the land of kangaroos and kiwis!

snackbrands 9

www.plma.com.au - contact@plma.com.au

Supporting & Promoting Our Members Internationally



Austrade Flyer OHPWIA

Australian

Food & Beverages

AUSTRALIA
\ R Hesoiens
Bl Soart Labels & Tag
4id Solutions speciakzes in the manufacture of smart labels and tags. designed for cuting-edge RFID, NFC.
410 soLurions Bluetooth, and Sansor tachnologias. We empower
EESE  acset traceabity, optimize operations ) ST enes and e the demands oF the vehving T ndscape
BoothF-1338 St nnovative Hshoqualey dantFleation schstic

Bruce Hegan, Director / bruce@rfidprint.com.au

Els[E Australian Vinegar
Vinegars (i all styles) and kombucha.
A2 Australia’s largest specialist vinegar maker celebrating 20 years in 2024. Proven supplier of private label
Thedt i 0" rangeof

caa. Also a e retall markets.
Booth 1128 1an Henderson, Founder / an@australianuinegar.com
Blue Lake Milling
BLM Gat, oat produce and cereal grain products.
A Proudly high-quality

at and grain products, who ensures we meet the highest standards of nutrition and quality.
Benn Oliver, GM Sales and Grains / boliver@bluelakemilling.com.au

BoothF-1

&
L

Coffee MIO

T e ey e e capsules).
e MIO is a Farnil

o tne mond - ilbsarme. stk i tent!

Sabrina Maier, General Manager / Maler s@coffeamio.com.au

Booth F-1224

Flavour Makers

£ Flavour
Ll Dry Blending, Wet Sauces (Hot Fill & Cold Fill & Retort Capabilities

perating for aver 30 years, known

iy
formarket oacing| muwmn aualeyand taste. A
From Sticks, Sacl uches and Spouted Pouches, to
Nathas Waikhe, Gervral Maager  ialsho@iaveus makers coma

Booth F-1123 ‘Tubs, Shakers and Food service formats!

Moondarra / Tarage

Flavored cream cheese, blue/white mold cheese.

Moandarra Chees: Soft n craamy chsess Ehat's ullof flaver It  the lrgest ivore cream cheess
acturer in Australia supplying PL to all Australian retailers. Tarago Cheese: An eriginal Farmhouse

Chaesemalr that has perfacrad 8of, mic craamy blus el and whita mold chaese. Shaciows of Boe

the most popular blue cheese in Australia.

Nick Katis, Director / nick@moondarracheese.com.au

MOBNDARRA
Cueese

Booth F-1229

Norco Cooperative Ltd
Ice cream and dairy products
N he bestice cream using the freshes_. igh auaity

Booth F-1127 Tanya Crowther, General Maﬂagnr Expm[/ Zhaoyihseow@spe.com.au
m E ‘ E S
2 . o

BoothF-1223
Lea Priest, Managing Director \ea@s(mkyﬁa\sﬁm\c com

We will launch our LupinX which is different and better than all other lupin globally. Our non-bitter lup in

o Lupin
EIEHIE <o iupins, flour, pasta, chips, crackers, keto couscous, etc
il

P comes from: of plant breeding
Ed the farm to the factory - come and meet s and talk all things LupinX.
BoothF-1129 David Fienberg, Managing Director / david@thelupincocom.au

Supporting & Promoting Australian Manufacturers Internationally




